
STC - Communications Analyst - ITS 
Communications & Outreach, focus on WB 
Operations & Technology [February 15-June 30, 
2016]  

World Bank Group Information and Technology Solutions (ITS) Communications and Outreach team is 
looking for a dynamic communications consultant to support communications and outreach 
implementations for World Bank Operations.  This is a full-time STC position starting February 15th 
and ending June 30, 2016 with a possibility for continuation in FY17.   

  

See complete TOR below. For any questions, please contact Katja Erickson, 
kerickson@worldbankgroup.org, phone: 202-458-7487.  

  

Terms of Reference: 

 Information and Technology Solutions (ITS) Communications and Outreach within ITSLM is tasked with 
raising awareness, understanding and excitement about ITS services, solutions and business value. The 
ITS Communications Team, reporting to the Senior Advisor for Strategy and Outreach, guides and 
delivers the communications for the WBG CIO, provides strategic communications advice and support to 
different ITS units and departments including IFC CIT, and carries out internal communications within ITS 
VPU. In addition, the Communications Team provides the ITS with overall communications standards and 
processes, style and visual identity guidelines, and platforms for communicating such as newsletters and 
websites. 

     

The Communications Consultant, under the direction of the Team Lead, Communications and Outreach, 
will be responsible for providing communications support to ITS Operations and Corporate (ITSOC) 
department, including the CIO. He/she will work as part of the overall ITS Communications and Outreach 
team. The Consultant will work closely with the WBG Operations CIO, ITSOC teams and the ITS 
Communications team in designing and implementing the communications strategies and plans.   

   

This is a full-time STC appointment with a starting date of February 15, 2016 and ending date of June 30, 
2016. For questions, please contact Katja Erickson, kerickson@worldbankgroup.org 

   

Specific Responsibilities: 

  The Communications Consultant will have the following responsibilities:  
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 Participate in the development and implementation of effective communications and outreach 
strategies and activities to increase awareness and adoption of programs and technology 
solutions developed by ITSOC department. These include and may not be limited to the launch of 
new technology solutions and services; changes in processes that impact WBG staff at large or 
specific stakeholders.  

 Help produce and disseminate communications products including emails, Q&As, newsletter 
content, talking points, toolkits, blogs and other online content, feature stories, etc. 

 Participate in maintaining relationships with key internal constituencies (e.g., ITS teams and 
management, business sponsor departments in WB operations, and other WBG teams and 
departments).  

 Support writing, producing, and enhancing regular ITS newsletters - email and online - about the 
VPU, its activities and projects. 

 Use online and internal social media communications tools to contribute towards developing and 
implementing effective campaigns to engage with key audiences, build support for the ITSOC’s 
work and to seek opinions and views about our role in the WBG. 

 Work with others in the Communications and Outreach team to design and implement 
mechanisms (e.g. surveys, focus groups) to measure client feedback on the IT project rollout 
process, as needed, including the effectiveness of communications and other change 
management activities.  

 Work independently on routine tasks and programs, but seek guidance from his/her supervisor 
and peers as needed on moderately complex projects/issues. 

    

Selection Criteria & Competencies: 

  Qualifications and Experience:        

  Typical candidates will possess a relevant Master's degree with 2 years of experience (corporate 

communications, journalism, marketing, public affairs or other related field) or Bachelor’s degree with 4 
years of experience (corporate communications, journalism, marketing, public affairs or other related 
field). 

 Some experience in designing and implementing effective internal communications campaigns, 
including an understanding of internal communications approaches, tools and methodologies. 
Excellent verbal communication skills. 

 Excellent writing skills for producing different types of write-ups including web, email and print. 

 Strong organizational, research and analytical skills. High attention to detail.  

 Proven ability to multi-task and operate effectively in a matrix management and high-pressure 
environment. 

 Strong interpersonal skills and ability to work effectively with internal/external partners in a 
multicultural environment. Ability to develop solid relationships with key stakeholders and build 
productive partnerships. 

 Excellent computer skills and working knowledge of existing WBG technologies and platforms 
preferred; e.g., Outlook, Office 2013, SPARK, Adobe products. Experience with IFC’s web 
content management system preferred. 

 Some experience with liaising with and manage external vendors (e.g. graphics design firms) to 
produce high quality communications products.  

 Demonstrated willingness to provide help, assistance and support to members of the team. 

 Interest in or enthusiasm around working with technology rollouts.  

 Ability to work independently and as part of a team.  


